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UNIVERSITY OF NORTH BENGAL

B.Com. Programme 5th Semester Examination, 2023

DSE1-COMMERCE
Time Allotted: 2 Hours

The figures in the margin indicate full marks.

The question paper contains DSE-1(A) and DSE-1(B).

The candidates are required to answer any one from two papers and

candidates should mention it clearly on the Answer Book.

DSE-1(A)
BANKING AND INSURANCE

GROUP-A / ein-5 / @ve-&

Full Marks: 60

Answer any ftwo questions 12x2 =24
(& (FITN zﬁ? oTHd Ted WIS
Pl GFICT THBT IR A
1. What do you understand by bank? Write a note on the different types of banks. 2+10
(T IO [ @RI 9 [RSH RT3 IREF T AT F4|
3 WTel $ g3Ig0 ? AR HeReT e Bicl fewult oie e |
2. What do you understand by crossing of cheque? Why crossing of cheque is done? 2+2+8
Briefly mention the different types of crossing of cheque.
(T @AF IS & @R 2 (T 6 @UF I R ¢ [fon o oF @iwe of
TRCFC Ao 1
b P DI FIel b JSI6-® ? JAI b TRTG ? BICPIAT U ISl [T~
TPRED Ieoig T8I |
3. Bring out the difference between traditional banking and internet banking. 6+6
Mention the different methods to transfer funds online.
RS JRF IR FFCINCAL AR W& AL @14 | Secs w2ike Fies R [fen
Aaie SCaY |
URFIRTTA e X FERT dfchs dfierep! PTaT oe B8Ry | 3elTg e TR T+
=T e oo TBr |
4. What do you understand by insurance? Highlight the principles of insurance. 2+10
A TeTCe 6 @I 9 i Mo e S w41
ST H1epT b &1 2 SHThT RIGIIE® B P & ?
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GROUP-B / Re-2 / @ve-g
5. Answer any four questions: 6x4 =24

(T (1 BIAG &ives T mies
P FIRICT THDT IR I

(a) Differentiate between internet banking and mobile banking. 6

FDICAD KRR Gk (IR iR - 9= e AL =7
geie dfihs X ANTS dfths dige! T oiege Y |

(b) Who are the special customers of a bank? Explain. 6
Flal TR Reer &z 2 iy w41
depepT QY UTEDES I & ? AT T |

(c) Differentiate between life and non-life insurance. 6
G @R TG 1 STy #A1LF =74
St ST R feroffe s et f=aT el |

(d) What are the differences between secured advances and unsecured advances? 6
TAfwe Sifas @k SPRfEFe SR Tt #1914
RIarT T ¥ SRIRIE S1fiHe dra & Taress B ?

(e) Highlight the difference between a debit card and a credit card. 6
Debit Card @%% Credit Card-&% Sy 719 (7741
S BT 3 pfST BIE el FFTarEs oeleH |

(f) What is the role of Insurance Regulatory and Development Authority of 6
India (IRDA)?
Insurance Regulatory and Development Authority of India (IRDA)-9% ghisiefer
Gl

Insurance Regulatory and Development Authority (IRDA) @7 ‘ﬂf—ﬁﬂ HG?

GROUP-C / [qeta-9 / @us-T

6. Answer any four questions: 3x4=12
@ &I 5176 2ltaid Ted (774
P FIRGCT THDT IIR I
(a) What do you understand by Electronic Clearing Service (ECS)? 3

Electronic Clearing Service (ECS) I@® & @RI 9
ECS (Electronic Clearing Service) %Tel & 98 ™ ?

(b) What is meant by reinsurance? 3
{5 I w0 5 @R 9
YASTHT STTet & FfSFD ?

(c) Mention the different types of deposits accepted by a bank. 3

AR ECEi SR (SR

do gRT Tl AT TepIRep! e ool e |

(d) What do you mean by sound lending? 3
Sound Lending <eTC9 T @ER?
Sound Lending ¥1eT & & ?
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(e) What is meant by endorsement? 3
Endorsement I57C® & @RI 9
AT 9Tl & 3D ?

(f) What do you mean by digital cash? 3
Digital 9% JeTC® & @RI 9
f$Rteet T1e (Digital Cash) YT & & 2

DSE-1(B)

PRINCIPLES OF MARKETING

GROUP-A / Tete-= / @ve-&

Answer any fwo questions 12x2 =24
A @I 76 @0ad Ted e
P T THPT IR oG
1. What do you mean by Marketing? Briefly discuss the nature and importance of 2+5+5

Marketing.
A2 F9700 [ @RI 9 Rotelta 2 fe qR @@g FREFCo! SAEE 91
HIHIES Hiep! b &l ? HIhiCS ! Upfcl X HETAR BICHRIHT el T8I |

2. What is consumer behaviour? Discuss the steps involved in consumer decision 3+9
making process.

TS wibeel 6 9 Toreier Prale sz afens i aive smesaief wRewe
O |
SYHIHT SFFER P &l ? JUHIAI (Ui TfehaTT Her aRuEweD! BeTthel eI |

3. What is Product Mix? Discuss the new product development process. 2+10
o] fapel 5 9 Tge ~1ol) Teoiwe 2 SeEsal 741
SIS 10T & 81 ? 7T IcuTa [T HichaTen! e BeTthel T8 |

4. What is Promotion? Discuss different types of promotional tools. 2+10
251 FT0e 6 @RI 9 [foq (@ bR ot SiEsal 41
YRIIT & &1 2 AR HReT HaeTeTe SuaRUEs RN THeid |

GROUP-B / Teie-2 / @ve-g

5. Answer any four questions: 6x4 =24
R 5IA15 2087 Tes mies
P FIRGCT THDT IIR 1

(a) Briefly discuss the components of marketing environment. 6
TRt #ifeeReea Tomimefer JRewee! Seetvel 541
TP ICE AR BICHRIHT Bhel T8I |

(b) Briefly discuss any six bases of market segmentation. 6
TP IR RFefewmd-aa =i fofe Hw wiEma w11
SOIR faTeiaT (Market segmentation) flfrT ® 3RS HIaH WUHT BeTthel ﬂﬂ'&ﬁ?{ I
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(c) Discuss the factors affecting price of a product.
G 2{CelfF e (@ Ranef geis s Eraf sl 4
IeUTETDT HedeTTs IR T HRUEE Belthel ﬂﬂ%ﬁ?{l
(d) Discuss the factors influence choice of distribution channel.
TGTZRTH Byt ~iew Fece @ Raef eeiiie s el i w0
fROT =ITIeT BAICHT T91d U BRUEH TR Belthel TIeid |
(e) Briefly explain the concept of Product Life Cycle (PLC).
AR GIRABCEE QIO FEFC I F4)
IcUTE! St 99 (Product Life Cycle) SaeRUNETs AfAH AT SREAT T8I |
(f) Discuss the factors affecting promotion mix decision.
2ibix el Prailecs (@ Reefe ereifte s e S $9)
qRIAIT 8107 FURIGTTS 1R T+ PRUE% BeTthel T8I |

GROUP-C / fqetat-9t / @1

6. Answer any four questions:
- S5 2ve Ted wies
P FIRGCT THDT IR I

(a) Differentiate between Selling and Marketing.
Selling @3} Marketing—d3 S&y A< (#1211
faghT X ATehfe dt e olege g |

(b) What is Marketing Mix?

Marketing Mix 96109 T @R
AThICS: fHSI0T o Bl 2

(c) What is Penetration Price?
Penetration &7 J&1CS & (I 9
A9 o & 8l ?

(d) What is Retailing?

Retailing Ie10® & (131 9
GaT fShT (retailing) & &1 2

() What is Online Marketing?
Online Marketing JeTCS & (131 ¢
IS ATHE & & 2

(f) What is Rural Marketing?
Rural Marketing 910© T @ER?
Rural marketing & &l ?
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